
YOUR WELLNESS MARKETING 
 IS BROKEN IF... 

INTROSPECMARKETING.COM

According to a recent study 
performed by WordStream, the 

average conversion rate is 9.21%. If 
you are not getting targeted leads to 
opt-in when you run Facebook ads, 

your wellness marketing needs help.

YOU RUN A FACEBOOK AD AND 
YOUR CONVERSIONS ARE VERY 

LOW. 

Your referral rate is lower because 
people don't see you as an expert in 

just one area. Your site visitors 
seem overwhelmed with choices. 

Too many services dilute your 
unique value proposition. 

 Your messaging seems to be for 
everyone. You don’t understand the 
struggles of your core market. You 

are not using purchase decision 
criteria to understand your 

customer journey. 

 You work a lot, but every month is 
unpredictable. You struggle with 

consistency. Quality leads are not 
the norm. You are attracting people 
who can’t afford you. You question 

your abilities.
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TOO MANY SERVICES 
LEAVE 

YOU UNPREPARED.

YOU HAVE NOT IDENTIFIED YOUR 
CORE OPPORTUNITY & TARGET 

MARKET PSYCHOGRAPHICS.

YOU STRUGGLE TO GET CLIENTS 
OR GET CLIENTS WHO DO NOT 

MEET YOUR  MARKET CRITERIA.

http://introspecmarketing.com/


AND HERE IS HOW  
TO FIX IT

INTROSPECMARKETING.COM

Your core offer should be 
strategically positioned around your 

value proposition and your key 
target audience struggle. It needs to 

be founded on one belief and
focused on only one new 

opportunity that provides a targeted 
solution. This new opportunity 

presents the vehicle of change. 

CREATE YOUR CORE OFFER OR 
YOUR NEW OPPORTUNITY.

You cannot have a competitive 
advantage without understanding 
your client persona profiles.  You 

must look into their psychographics 
including lifestyle, psychological 

preferences, personality, and 
behavior. You must understand their 

struggles and purchase decision 
criteria. 

Once you understand your core 
value proposition and the 

psychographics of your target 
market, spend some time creating 

your ideal freebie. What is the 
number one struggle your freebie 

solves for your target market? How 
unique is your freebie relative to the 
competitive landscape? Is your copy 

engaging and value driven?

 Omni-channel experience refers to 
a holistic, integrated and high- 

quality customer experience across 
all of your distribution 

channels. This includes your 
landing page, website, email and 

one-to-one interactions. Your brand 
elements and brand personality 

should be easily identifiable in order 
to increase brand awareness. 
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PERFECT YOUR CLIENT 
PERSONA PROFILE.

CREATE A HIGHLY TARGETED 
FREEBIE.

CREATE AN OMNI-CHANNEL 
STRATEGY.
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